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HUMOUR IN MODERN POLITICAL ADVERTISEMENTS

Abstract. Performing functions of information dissemination and propaganda, political
advertising affects the content and quality of social values, traditions and norms. The specific
features and functions of humour in political advertising and communication as a powerful means
of the influence on the mass consciousness and the formation of electorate behaviour are
considered. As forms of political humor are flexible, the most common lexical stylistic devices in
political communication are analysed.

Keywords: political humour, political communication, political discourse, forms and functions of

political humour, lexical stylistic devices.

Advertising has become an integral part of public life. It constantly surrounds
us, becoming a kind of background of our existence. Having originated in ancient
times in the form of primitive proto-advertising, and having developed on the basis
of trade relations, it is now available in various media, penetrating into all spheres
of life. At the present stage of development of society, it has become a universal
sign-semantic space of modern culture and a global socio-cultural translator of the
mechanisms of a person’s socialization and identification, a source of new types of
social relations, values and ideas. In the context of rapid political and economic
changes, as well as alteration of the social space, politicians have to use advertising

as a means of public affairs, and humor gives politicians infinite possibilities to
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manipulate the consciousness of the electorate, to obtain the desired result.

According to Arens, W. F. (2010) advertising is a paid, mediated form of
communication from an identifiable source, designed to persuade the receiver to
take some action, either now or in the future [1].

In a broad sense, advertising is a means of communication, a type of marketing
communication that aims to disseminate information about a product or service
through the media, and aims to attract the attention of consumers and influence their
choices.

The main features of advertising are its payment (paid by advertisers or
sponsors), impersonal addressing (addressed not to specific individuals, but to
specific target groups), one-sidedness, mediation. The main task of advertising is to
inform about products and influence the consumers’ choices of goods, to convince
them of the feasibility of choosing the product from a number of similar ones.

Alongside with commercial advertising, political advertising can be
distinguished, which has specific features and characteristics.

Both commercial and political advertisements contain basic components: the
headline, the body-copy, the slogan and visualization. Obviously, “consumption”
and “product” are the basic concepts for commercial advertising, when “power” and
“politician” are the key concepts of political one. In addition, commercial
advertising functions with a constant intensity, while the intensity of political
advertising is not stable, since, being activated during the election campaigns, it
declines after the elections.

All in all, political advertising has the main attributes of the advertising
discourse itself, that is, it denominates the subject of advertising, indicates its
significant/winning characteristics, and plans a positive result. However, in political
advertising, the utterance acts both as a product of a speech act and as a tool to
achieve a goal.

Among the characteristics of political advertising are:

a) the predominance of the mass addressee;

b) the dominant role of the factor of emotionality and a significant proportion

of phatic communication;
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C) semantic uncertainty;

d) manipulative capability as a result of the use of manipulative strategies, the
most important of which are euphemism, deliberate evasiveness, allusions and
rumor references;

e) mediation of political communication by the mass media factor;

f) exposure, the need for politicians to “work a crowd”;

g) the dynamism of the language of politics, due to the topicality of the reflected
realities and the variability of the political situation.

As political communication is broadly defined as the dialogue between political
organisations, politicians, private citizens and media, political advertising serves the
following communicative purposes: to establish a contact between power holders
and electorate and accumulate key concept of electoral campaign in advertising
message.

In political communication, humor has been observed more often recently, and
it performs the following functions: the function of political socialization;
identification; differentiation; unity; communication; conflict and consensus
building.

Since the intentional basis of political advertisements is the struggle for power,
and this purpose predetermines the main functions and methods of its
implementation, speech strategies and tactics are videly used.

In general, the means of verbal representation of political humor can be found
at all levels of the language system — phonetic, morphological, lexical and
syntactic. The most common forms of political humour are: a joke ( a type of verbal
humour in which words are used to make people laugh but not to be taken seriously);
a pun (a type of humour that relies on word play that exploits multiple meanings of
a term, or words that sound alike but have different meanings); irony (a humorous
use of words to express something other than and especially the opposite of the
literal meaning) and sarcasm (a type of verbal humor, the use of irony to mock or
convey contempt): e.g.: “Next year at this time, someone else will be standing here
in this very spot and it’s anyone guess who she will be”, “In just six short months, |

will be officially a lame duck, which means Congress now will flat-out reject my
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authority” [2]; “Hi, everybody. How are you? Thank you. If I were smart, I'd leave
right now”, “...he said, no, Joey, only guys like you that never worked in your life
can continue to work” (Baiden), “Vote for me. ['ve been working on these problems
for 30 years. I can fix it”, she says” [3].

Since political advertising communication (especially election advertising) is
aimed at a wide audience, the communicator has to take into account a fairly wide
range of “social incentives”, or electoral expectation factors, which are built on the
basis of a hierarchy of individual’s needs developed by Maslow, A. (1943):
physiological needs; safety and security needs; the need for belonging and love; self-
esteem needs; needs of self-actualization, or needs of personal improvement [4].

In political advertising, there is an active appeal to both the initial basic motive
— physiological needs satisfaction, and to “higher” motive — the needs of self-
actualization/ personal improvement, based on the current socio-economic,
demographic situation in the country, that is, to assure the mature generation in the
care of the state and the preservation of social guarantees; the middle-aged
generation — in development stability of development and positive transformations;
whereas the younger generation — in the implementation of personal growth
programs.

Because the participants of political interaction constantly exchange politically
important information, make certain decisions, influence the audience, politicians
try different ways to influence the process of citizens’decision-making, especially
during election campaigns. Jokes, anecdotes, obscene and frivolous inscriptions and
comments, satirical poems, rhymes, graffiti, aimed at achieving a certain goal (e.g.,
discrediting a politician, political party, etc.) are frequently used.

Nowadays, when the interaction of political elites and the masses is becoming
more complicated, democratic political humor in advertisement begins to be used
more actively as a critical reaction to political decisions, acting as a product of civil
society, one of the effective means of democratization of society.

Consequently, political humor should be defined as a special form of political
communication, a way of communicating the message in order to form addressee’s

attitude to content of political information. Obviously, this choice is associated with

265




INTERNATIONAL FORUM: PROBLEMS AND SCIENTIFIC SOLUTIONS

a certain intrigue in terms of content. If everything was fine with it, it would be easy
to do without laughter. However, as some of these topics might be forbidden,
“taboo”, or risky in a particular society humour may allow politicians to step over
the framework. Most often, political humor is aimed at discrediting political
opponents, who then are considered lifgtweights, which, in turn, significantly
increases the rating of definite candidates.

To convey a message, political texts and avertisements frequently use
imperative sentences: “Annoy a Liberal..Work Hard and Be Happy”, “Work
Harder! Millions On Welfare Depend On You!”, “Make America Think Again”,
“Spread My Work Ethic, Not My Wealth”, “Are You Hearing Crazy Voices? Turn
Off Fox News”, etc.

Political advertisements, slogans and speeches are rich on various lexical
stylistic devices as well: epithets, metaphors, antithesis, parallelism, repetition, etc.,
e.g.. “Democratic Party: We're Not Perfect, But They're Nuts”, “Jesus Was A
Hippie”, “Voting Is Like Driving A Car. Choose (R) To Go Backward. Choose (D)
To Go Forward”, “GOP Family Values—Your Rights Begin At Conception And End
At Birth”, “Due To Recent Budget Cuts, The Light At The End Of The Tunnel Has
Been Turned Off”, “I’d Rather Be A Conservative Nut Job Than A Liberal With No
Nuts And No Job!”, “I'll Keep My Freedom, My Guns, And My Money. You Can
Keep The Change!”, “Liberals Protest War. Conservatives Protest Health Care”,
etc. [5].

Moreover, political humor exposes the ambivalence of any political situation
and has some positive aspects: it serves an example of a kind of sublimation of
aggression and a fairly safe way to release accumulated aggression towards higher
power (its high concentration in society), helps to reduce imposed certain
prohibitions on society, allows to relieve tension, feel the superiority over in-force
political beaumonde.

Overall, political humor is an effective political communication technology
used for the purpose of either manipulating consciousness, or informing society,
relieving tension and conflict, drawing attention to politics, or promoting

development of intellectual abilities of participants of communication. Political
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humorous advertisements are multifunctional: certain functions may prevail in
certain historical epochs, under a certain political regime, however, such a function
as an effective means of political struggle remains predominant. Humour in political
advertisements in general and discource in particular significantly affects the
process of democratization: it criticizes the government, verifies its decisions and
actions, symbolically equates the lower and upper classes of society, shows the

mood of the masses and put forward demands for the ruling elite.
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KopHITBIHIBI 1@ alTapbhIMbI3, OCAIABIK CKaHepiepi (Hemece Kayirci3mik
CKaHepJiepl) y3aK yakbpIT OOHbI aKMapaTThIK KayilcCi3aik MaMaHaaphbl YIIiH
TanThIpMac Kypai 00i11bl. ByriHI1 KYHI HApbIKTa PECEIITIK XKOHE IIETEI1K OChIH AN
OHIMJICp/IIH alTapJIbIKTall CaHbl YCHIHBUIFaH. OChl KOCHIMINIANAP/IBI CAIBICTBIPHITI,
013 Wireshark kochIMIIAChIH JKETUTIK OCaABIKTAPIbl CKaHEpJCyre apHaJFaH €H
THIMI1 KOCBIMIIIA JIEM TAITHIK.

Wireshark ocanaplk ckaHepi KenTereH TaHbIMaJl OINEPALUSIIBIK JKyHeaep/i
KOJJIalAbl, aKMmapaTThIK TEXHOJOTHSIIAD PECYpPCTaphIH TOJBIKTHIPY, IKENLUTIK
MOPTTApAbl, KBI3METTEP/Al J>KOHE BeO-KOCHIMINANIAPABI CKaHEpJey KOJIAWIIbI,
JIEPEKTEP KOPBIH KOJIJIaHA OTBIPBIN OCATABIKTAPIbI 13ACH 1.

Hotmxene, monyna YCHIHBUIFAH CKaHEpIEp OJApAbl TYPaKThl MaianaHy
apKBUTBI aKMapaTThIK TEXHOJOTUsIIAD WHGPAKYPHUIBIMBIHBIH KAYINCI3AITIHIH ocall
TYCTapbl MEH KEMILUUIIKTEepPIH Jep Ke3iHJe aHbIKTayFa MyMKiHAiIK Oepexi. bipak
KAYINCI3/IIK OHIMIEPIHIH OYJI cajachl KapKbIHIbI JIaMbIIl KeJie *ATKAHBIH >KOHE
OipTe-0ipTe CKaHepyiep TalChIpMaIapblH YJIKEH CaHBIH IICIHICTIH ayKbIMIbI

JKyHesnepre allHaJIaTbIHBIH aTall OTKEH KOH.

gaeduerrTep:

1. Sreekrishna Pandi, Alexander Kropp, Roland Schingnitz, Sebastian A.W. Itting, Chapter 27 -
Networking tools, Editor(s): Frank H.P. Fitzek, Fabrizio Granelli, Patrick Seeling, Computing
in Communication Networks, Academic Press, 2020, Pages 431-456, ISBN 9780128204887,
https://doi.org/10.1016/B978-0-12-820488-7.00044-X.

2. Chris Chapman, Chapter 7 - Using Wireshark and TCP dump to visualize traffic, Editor(s):
Chris Chapman, Network Performance and Security, Syngress, 2016, Pages 195-225,
ISBN 9780128035849, https://doi.org/10.1016/B978-0-12-803584-9.00007-X.

3. Jason Andress, Ryan Linn, Chapter 7 - Scanner scripting, Editor(s): Jason Andress, Ryan
Linn, Coding for Penetration Testers (Second Edition), Syngress, 2017, Pages 203-223,
ISBN 9780128054727, https://doi.org/10.1016/B978-0-12-805472-7.00007-3.

4. Beginner's Guide to Nmap - https://www.linux.com/learn/tutorials/290879-beginners-guide-

to-nmap;

611






