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AHOTAIIS

Tema: Y 10cKoHaJIEHHS yNIPaBIIiHHSA KOHKYPEHTOCIIPOMOXKHICTIO MiANPUEMCTBA

Ksauigikauiiina podora po3MimieHa Ha 85 CTOpiHKax IPyKOBAaHOTO TEKCTY, MICTHTH 17
puCyHKiB, 18 Tabmuiib, mepenik NOCHIIanb 13 42 mkepenamu, 4 101aTKH.

Ki1r040Bi cj10Ba: KOHKYPEHTOCTIPOMOKHICTb MIANPHUEMCTBA, YIPABIIHHS
KOHKYPEHTOCIIPOMOKHICTIO ITiIIPUEMCTBA, pEKJIAMHE areHTCTBO, METO/] IHTErpaJIbHOTO TTOKAa3HHKA,
(bakTOpH KOHKYPEHTOCIIPOMOXKHOCTI PEKJIAMHOT'O areHTCTBA

O0’€KTOM JTOCTIKEHHS € peKIIaMHe areHTCcTBO (pizrmuHoi ocodbu-mianpuemirt Kopryna
IOpis Bikroposuua (POII Kostyn FO.B.), sike dpyHKkuioHye mij Ha3Boro «lleHTp pexnamm» Ta
3apeecTpoBaHe 3a aapecoro: Ykpaina, 34663, PiBHeHchka 0011, bepesHiBchkuii p-H, ceno Kypranm,
Bynuus L{ionkoBebkoro, 6ya. 16 (haktuuna aapeca — m. Kocromine, Byn. PiBHeHChKa, 25).
OcunoBanmu Buamu gisutbHOCTI @OIT KoBTyH F0.B. € HagaHHs MOCIyT peKIaMHOTO areHTCTBA;
MOCEPETHUIITBO B PO3MIIIICHHI peKJIaMU B 3aco0ax MacoBoi iH(GopMaIlii;BHIaBHIYA TISIbHICTb.

IIpeamMeToM NOCHTIKEHHS € YIPABIIHHA KOHKYPEHTOCTIPOMOKHICTIO PEKIAMHOTO
areHTCTBA.

Ksauigikauilina podora ckinagaerscs 31 BCTyIy, 3 po3/isiiB, BACHOBKIB.

Beryn MicTHTh OOTpYyHTYBaHHS aKTyalbHOCTI BHOpaHOi TeMH, (hOpMYITIOBaHHS METH i
3aBJaHb JOCIIHKCHHS, OMMKUC 00’ €KTa 1 mpeaMeTa JOCIiIKEHHS.

Hepummii po3ain po3kprBae TEOPETHUHI ACTIEKTH YIPABIIHHI KOHKYPEHTOCIPOMOXKHICTIO
MIITPUEMCTB, Y TOMY YHCII PEKJIaMHUX areHTCTB.

VY npyromy po3aiai npoanainizoBano ocobmuBocti podotu «llentpy pexaammy OOIL
Kostyn 10.B., HaBeieHO 0COOIMBOCTI yNpaBIiHHSA KOHKYPEHTOCIIPOMOXKHICTIO Ta BU3HAUEHO
piBEeHb KOHKYPEHTOCTIPOMOXKHOCTI «LleHTpy pexinaMmy MOpiBHAHO 3 OCHOBHUMHU KOHKYPEHTaMH.

VY TpeTboMy po3aiii y3araJbHEHO HEJOMIKH B YIPaBIiHHI KOHKYPEHTOCTIPOMOKHICTIO
«entpy pexnamuy OOIT Kotyn FO.B. Ta 3anponoHoBaHO NUISIXM X YCYHEHHS; HaBEJECHO
MOYJINBY €(DeKTUBHICTH BiJl BIPOBA/KEHHS 3alIPONOHOBAHUX 3aXO/IiB.

BucHOBKH MICTITh peKOMEHAIIIT aBTOpA, peai3allis Ta BIPOBAKEHHS KX 30pI€HTOBaHA

Ha yJI0CKOHAJICHHS YIIPaBIiHHA KOHKYPEHTOCIPOMOXHIcTIO pekiamHoro areHrcrsa ®OI1 KoBTyH
I0.B.



SUMMARY

Topic: Improving the management of enterprise competitiveness.

The qualification work is placed on 85 pages of printed text, contains 17 figures, 18 tables, a
list of references with 42 sources, 4 appendices.

Keywords: enterprise competitiveness, enterprise competitiveness management, advertising
agency, integral indicator method, factors of advertising agency competitiveness.

The object of the research is an advertising agency of individual entrepreneur Yuriy
Viktorovych Kovtun (FOP Kovtun Y.V.), which operates under the name "Advertising Center" and
is registered at: Ukraine, 34663, Rivne region, Bereznovskyi district, Kurhany village, 16
Tsiolkovskoho Street (actual address: 25 Rivnenska Street, Kostopil). The main activities of FOP
Kovtun Y.V. are the provision of advertising agency services; mediation in the placement of
advertising in the media; publishing

The subject of research is the management of competitiveness of an advertising agency.
The qualification work consists of an introduction, 3 chapters, and conclusions.

The introduction contains a justification of the relevance of the chosen topic, a statement of
the purpose and objectives of the study, a description of the object and subject of the study.

The theoretical aspects of managing the competitiveness of enterprises are revealed in the
first chapter.

In the second chapter, the characteristics of the work of the "Advertising Center" was
analyzed; the peculiarities of competitiveness management of FOP Kovtun Y.V. were described,
and determine the level of competitiveness of the "Advertising Center" was evaluated.

The shortcomings in the competitiveness management of the "Advertising Center" of the
individual entrepreneur Kovtun Y.V. and suggests ways to eliminate them are summarized in the
third section; the possible effectiveness of the implementation of the proposed measures is given.

The conclusions contain the author's recommendations, the implementation of which is
aimed at improving the competitiveness management of the advertising agency of the individual
entrepreneur Y. Kovtun.
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