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FOBinetiHUY necaTuit 30ipHUK rieperkaanaiB «ARS TRANSLATORICA»
OPUCBSAYEHO 85-piuydyio PiBHEHCBKOro MAOEp:KaBHOTO TyMaHITapHOTO
YHIBEPCUTETY.

MeTa BUOaHHA — HOIATPUMKaA HEPIINX II€PEKAQAAIIBKHUX KPOKiB
CTYAEHTCTBa ¥ yYHIBCHKOI MoAoai. MalOyTHI nepekaagadi cripobyBasu
CBOI CHAM B IEPEKAAIl TEKCTIB P13HUX CTHAIB 1 2KaHPIB, TBOPIB Cy4aCHUX
IIUCBMEHHUKIB 1 MUHYAUX IepioAiB. [JJo HBOTOPIYHOrO BUILYCKY yBIUIIAK
IIepeKAal 3 HEBEAUKHX XYOOXKHIX, MyOAIMCTUYHHUX, ITOETHUYHHUX Ta
OUTSYUX TBOPIiB abo ypuBKiB 3 HuUX. KoaeKkIlid 306ipHUKA ITOIIOBHUAACH
IEpEKAaJaMH TEKCTIB pPI3HOMAHITHOI TEMaTHUKH 3 AHTAINCBHKOI,
icmaHCBHKOi, HiIMEIIbKOi, ITOABCBHKOI, (PPaHIly3bKOi MOB Ta IIOTAAHACHKOI
PiIBHIHHOI MOBHU (CKOTC), a TaKOX IIepeKaaaMHu yKpaiHCBKOi Ioesii
dpaHILy3bKO0I0 MOBOIO.

IMupo mOgKyeMo BaM, AOOUTeAl TIeperkaany ¥ mpodeciiHi
repekaaziadi 3a OaraTopiuyHy HmiATpUMKY 30ipHUKA: AMuUTpo Asaabko,
Mapia BaarabanoBa, Haraais Beabuenko, Aeca Bormap, Kanuna Byip,
Kipa Bepemarinma, Poman TI'yasiipo, Oapra [demuzaeHko, CaaTocaan
3ybuenko, Muxatino Kaainivenko, Oxkcana Kinapatiok, MupocaaBa
Kupuaruyk, Tamapa Kupnura, Poman Kaouko, BikTopigs Kyaukonsa,
Avoasa KomrapHiBckadga, Mapia KpasuoBa, 'anna Kpumrrastok, Okcarna
Kpotiok, BikTop Mapaud, €anzaBera MuxatriaoBa, Oapra HaymeHKO,
Onexkcannp Onpin, Oaena O’Aip, Haraaka Ilpokomuyk, Auapitt Pukkos,
Oapra CmoabHUIIBKA, OneHa Crenaniok, IOaia Tokap, [Hapia Xoxeas,
Caitaana lllapkoBa, Aiaig lllkoagap, Baaepiii AkoBUyK.

Peodxonezia 36ipHuxa
«Ars Translatorica»
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Michelle Waitzman

FIVE TIPS FOR CREATING A NEWSLETTER
PEOPLE WILL ACTUALLY READ*

Marketing experts have been telling business owners and solopreneurs
for years that a newsletter mailing list is their most precious marketing
tool.

So you start a newsletter. You try to sign up as many people as possible.
You wait for those people to buy your product or become your clients.
Mostly, they don’t. If your newsletter doesn’t inspire your readers to
act, you’re just wasting your time and energy.

Statistics on how many people even open an email newsletter vary from
around 30 to 35 per cent on average.

Here are five tips to increase the number of people who read your
newsletter and find it useful, which makes them more likely choose
your products or services over others’.

1. Make your subject line short, relevant and specific

You probably see emails in your inbox all the time with vague teaser
subject lines like “Explosive savings ahead” or “This one trick will
double your profits!” They have lots of emojis too, for added attention.

I don’t know about you, but I send those emails straight to my trash
folder.

Give people a good reason to open your newsletter by telling them
what’s inside! Make your subject line specific to that issue of the
newsletter (don’t just use the name of the newsletter). Tell them the
theme you’re exploring in that issue or the subject of one of the articles.

2. Get to the good stuff right away

A long-winded introduction at the start of your newsletter ignores
readers’ needs. If you have a lot of articles, start with a table of contents
(linked to each article) to take readers straight to the content they most
want to read. An opening blurb with one or two sentences about what
you’ve been up to lately is a nice way to bond with readers, but anything
longer makes your newsletter about you and not about what your
readers want and need.
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3. Design for skimming

When something lands in readers’ inboxes, they spend only a few
seconds deciding whether it’s worth reading. That’s why newsletters
need to be easy to skim. Readers will want to quickly see whether you’re
talking about topics that interest them.

Some easy ways to do this include:

using large, bold headings that describe the article having a predictable
order for your articles so regular readers know what to expect leaving
white space between each article using visuals (photos or graphics) that
are directly relevant to the article.

4. Keep newsletter articles short

A newsletter article should be a quick read, not an in-depth exploration
of a topic. Try to keep it to three paragraphs at most. And by paragraph,
[ mean no more than four sentences. Nothing turns away online readers
faster than a wall of text.

If you want to write something more detailed, consider making it a blog
post or LinkedIn article. You can redirect readers to the long-form
version with a link in your newsletter.

5. Use links

Give your readers the option to find out more about the topics of your
articles. Embed links to your sources or list helpful resources on a
particular topic. Newsletters can only cover a topic at surface level, so
your readers will appreciate you making it easy for them to learn more.
Before you include a link, have a good look at the website you’re
pointing to and make sure youre comfortable endorsing it. Your
readers will assume you are presenting that source as trustworthy and
credible.

Final thoughts

Newsletters are a valuable tool for building strong relationships
between businesses and their potential and current clients. Whether
you’re writing one for your own business or editing one for a client,
these tips should help improve your results.
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I[TEPEKAAAA BAAEPIA ITAIITMHCBKA
Miwens Batiumar

IPSATh IIOPAL OASI CTBOPEHHSI POSCHAKH HOBHH,
SAKY OJINCHO YHTATHMYTb

MapkeToAroTH BiKe 0OaraTo pPOKIiB HArOAOIIYIOTH BAACHUKAM
6i3HeciB Ta MOiANPUEMIIIM Ha TOMY, LI0 CIIMCOK PO3CHAKH HOBHUH €
HaWUIIHHIIINM iHCTPYMEHTOM MapKETHHTY.

OTxe, BH 3aIlyCKaeTe po3CHAKYy. Hamaraerecy odopmutu
IiAMHUCKY siKkoMora OiAbIIiH KiABKOCTI Atomed. Bu ouikyere, 110 BOHU
KYTIASITH Balll TOBap ab0 CTaHyTh BalllUMU KAieHTaMU. 31e0iABIIIOro 1ie
HE Tak. JIKII0 Balla po3CHAKA HE CIIOHYKAae YHUTadiB A0 Aii, BU IIPOCTO
BUTpadaeTe dyac Ta €eHEePriio gapMa.

3a CTaTHUCTUKOIO, B CEPEAHBOMY AHWCTH 3 PO3CHAKOIO BIIKPHUBAIOTH
30-35% arometi. Och I’aTh Hopan, sIKi 3pOOASITH PO3CHAKY KOPHUCHOIO
ypTadaM, III0 [AO0IIOMOIKE 30IABIIIHUTH IXHIO KIABKICTHL 1, BIAIIOBIIHO,
WUMOBIPHICTB TOrO, 110 AIOAM O0EPYTh caMe Ballli TOBAPH YU ITOCAYTH.

1. Iuwimes memy nucma Kopomiko, no cymi, KOHKPEemHo

Y Bamifi CKpPHHBII, HAIEBHO, 4YacCTO 3’9BASIOTBCS AWUCTH 3
PO3MUTHUMH «KAIKOEUTHUMI» 3aTOAOBKaMU Ha KIITaAAT: «[llaaeHi 3HUKKHU
BxKe TyT» abo «lle#i Tprok moaBoiTh Bai moxial». I e Kyma emonsi aas
IpUBEpPHEHHs yBaru. He 3Haw 9K BHU, a S TakKi AHWCTH Biapasy
BiAIIpaBAGdIO B KOIIIUK.

Jlaiite AroggaM 4iTKy NPUYHHY BIOKPUTH AHUCT — CKaXiTh iM, III0
caMe BOHHM 3HaWAyTh ycepenuHi. Tema mMae BigoOpazkaTH 3MiCT caMme
BOTO BUIIYCKY (a HE IIPOCTO HA3BY PO3CHAKH). BKaXiTh TOAOBHY TeMY
abo omHy 3 HaHIiKaBilINX cTaTel.

2. ITouuHnailime o0pa3y 3 HAllEAXKNUBIULO20

JloBre BCTyIIHE CAOBO 1 «AlpHUYHI BiACTynH» — II€ HE Te€, 4Oro
nnorpebye unuTad. JdKmio Bu MaeTe 6araTo craTel, IIOYHITH i3 KOPOTKOTO
3MICTY (3 IIOCHUAQHHSMU Ha KOXKHY), 1100 YHUTa4di MOTAU oApa3y HeperTu
[0 Toro, 1o im 1ikaBo. HeBeaukuit ab3al] mpo Te, III0 HOBOIO y Bac
BifOyAOCsI, — YyJOBHH CIOCI0 BCTAHOBUTH KOHTAKT, ase He OiAblle
[EeKIABKOX pedyeHb. He mepeTBOpPIONTE AUCT Ha PO3MOBiAbL po cebe, 6e3
KOPHUCHOI Ta moTpiOHOoi iHdopMallii aas yuraya.
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3. Pob6imob ¢hopmam 3pyuHUM ONst NPOUUMAHHS
KoaAu AuCT noTpanade A0 IOLITOBOI CKPUHBKH, AIOAHW BUTPA4YarOTh
AUIIIE KiAbKa CEKyH[, 100 BUPIIIUTHU, YU BapTo Horo uuratu. Came
TOMY PO3CHAKA Ma€ OyTU 3PYYHOIO AT HIBUAKOTO Ileperadny. Yuradi
3aX04yTh IIBHUAKO MTOOAYUTH, YU € TEMH, SKi IX I[IKABASITb.
Kinbka npocmux cnocobis ue 3pobumu:
O BEAUKI JKHUPHI 3aTOAOBKH, III0 OITUCYIOTh 3MICT;
o TepenbadyBaHa CTPYKTypa — IM00 ITOCTiHHI YyuTadi 3HAAU, YOTO
OYiKyBaTH;
O [OOCTATHBO BIABHOTO ITPOCTOPY MixK 6AOKaMU;
o Bi3dyaabHi eaemeHTU (poTo abo rpadika), IO ITiAKPECAIOIOTH
3MICT.
4. Pobimbs cmammi kxopomxumu
CrarTd B pPO3CHAILIL Mae OyTH [Ad IIIBHAKOIO YHUTAHHS, a He
FAUOOKUM MOCAIMKEHHAM TeMH. HamaraiiTecsas oOMeXKUTH 1i MAKCUMyM
TphoMa ab3aramu. | mig ab3aiioMm s Mar Ha yBasi He OiAbIlle YOTHPHOX
pedeHb. Himmo Tak NDIBUAKO HE BIAIITOBXYE OHAAWH-YHUTA4YIB, SK
CyLliAbHA CTiHaA TEKCTY.
SIKIIO BU XO4YeTe HAIIUCATHU MIOCH OIABII AeTasbHE, IIOyMarTe Ipo
Te, 1100 3pobuTu 11e AorucoM y 06a03i abo crarrero Ha LinkedIn. Bm
MOJKeTe IIepeHaIlpaBUTU YHTAYiB Ha IIOBHY BEPCil0 3a MJOIIOMOTOIO
IIOCUAQHHS y Ballliti pO3CHALLL.

5. Jooaeaiime nocunaHHs

Hapa#iTe cBoiM ynTayaM MOIKAUBICTD Mi3HATUCS OiABIIIE IIPO TEMHU
BalllUX cTaTerl. BcraBagiiTe TIocHMAaHHA Ha Baml mgkepeaa abo
IIePEeAIYyHUTE KOPUCHI PECypCH 3 II€BHOI TeMH. PO3CHAKH MOXKYTH AUIIIE
IIOBEPXHEBO OXOIIAIOBATU TEMY, TOMY Ballli YUTAYi OLIHATH, IKIIIO BU
TIOAETIIIUTE IM MOXKAHMBICTB mi3HaTuca Oiapmre. [lepmnr HixK gogaBaTH
TIOCUAQHHSI, YBasKHO IEPETASITHbETE BeOcalT, Ha IKUU BU ITOCHAAETECH, 1
IIepeKOHaMNTecd, 10 BH TOTOBI HOro pekoMeHAyBaTHh. Bamri uywradi
BBaXKaTUMYyTh, III0 BH IMIPEACTABAIETE II€ MXKEPEAO SK HailiHe Ta
aBTOPUTETHE.

Hacamkinens

Po3cuakm € MiHHUM iHCTPYMEHTOM [IAd II00YIOBU MIiITHUX
BIZIHOCHUH MixX 0Oi3HecoM Ta #HMOro IIOTEHIIMHUMHU Ta IIOTOYHUMH
KAieHTaMUu. He3aaekHo Bif Toro, 4u nuiieTe BU ii gag BaacHoro 6i3Hecy,
49U pegaryeTe AAd KAl€HTa, 11l Hopaau IMOBUHHI JOIIOMOITH OKpPAIIUTH
Ballli pe3yAbTaTH.

26



HaYKOBO-IIOl'IYASIpHe BHIOAHHSA

ARS TRANSLATORICA

30ipHUK nepeKAaniB
Bunyck 10

The Collection of Translations
Issue 10

b WS, .4 ST @
'Pewtea s Beed p
dSomesedsven ® 4 s

PopmaT 60x841/16.
IManip odceTHui. [ipyk pusorpacdiyHui.
T'apuiTypa Bookman Old Style.
ABT. apk. 4,2. Hakaan 100.

PenakiiHHO-BHAABHHYHH Biaaia

PiBHEHCBKOroO AepxKaBHOI'O T'YMaHiTapHOI'O yHiBEpCHTETY

Mm. PiBHe, 33000, ByAa. CT. Banaepu, 12,
TeA.: (0362) 26-48-83

Odpyk: «Ilapal'pacd+»,
M. Piere, 33000, Bya. 'erbmana Masenu, 6/8,
TeA.: (0362) 26-49-27





