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AHOTAILISA

Tema: MapkeTUHTroBI 1HCTPYMEHTH TMIJIBUIIEHHS KOHKYPEHTO3JaTHOCTI
nignpuemcTBa (Ha npukiaa TOB «Sladoy).

KBanigikauiiina podora posmimena Ha 60 cTopiHKax IpyKOBaHOTO TEKCTY,
MICTHTh 9 puCyHKIB, 9 TaOHIlb, IEPEITIK MTOCKIanb 13 39 mKepen Ha 3 CTOpiHKaX.

Karw4oBi caoBa: MapkeTHHroBa MisJIBHICT, MapKETHHIOBI 1HCTPYMEHTH,
KOHKYPEHTO3JaTHICTh, OTEHIN A, Oi3HEC, M ITPHEMCTRO.

006’exkToM [0CTiIzKeHHs1 KBani(iKamiitHoi poOOTH BUCTYNA€ TOBAPUCTBO 3
00OMEKEHOI0 BinoBinanbHicTIO «Sladoy.

IIpeameroMm [OCHiIzKeHHsI € MapKETUHIOBl I1HCTPYMEHTH Ta CHOCOOHU
M1JIBUIIEHHSI KOHKYPEHTO3aTHOCTI MiIMPUEMCTBA.

Kpagigikauiiina podora ckiagaeTbcs 31 BCTYIy, 3 PO3AUIIB, BUCHOBKIB Ta
JIOJATKIB.

VY BeTymi 00IpyHTOBAHO aKTyallbHICTh OOpaHOi TeMH, CHOPMYIHOBAHO METY 1
3aBIAHHS TOCIKEHHS, BKa3aHO 00’ €KT 1 KOHKPETU30BAHO MPEAMET JOCIIIIKCHHS.

Ilepmmii po3aizi po3KkpuBae 3MICT TEOPETUYHHUX AaCIMEKTIB BUKOPUCTaHHS
MapKETUHTOBUX 1HCTPYMEHTIB IS MiJIBUILIEHHS KOHKYPEHTO3AaTHOCTI MIAIPUEMCTB.
BusnadyeHo cyTh 1 3HaU€HHS KOHKYPEHTO3JATHOCTI MIANPUEMCTB, & TAKOXK 3arajibHy
pOJIb MapKETUHTY NpU (HOpPMYyBaHHI KOHKYPEHTHHUX T€peBar.

VY napyromy po3aiii I0CTiKEHO KOHIUTEPCHhKY Taly3b Ta MPOBEJCHO aHali3
3arajibHOr0 BHPOOHHMYO-TOocnofapchkoro crany TOB «Slado». IlpoananizoBano
3aCTOCYBaHHS MAPKETUHTOBOTO IHCTPYMEHTAPIIO Y A1SIILHOCTI 00’ €KTa JOCIIIIKEHHS.

Y TperboMy po3aiii NpoBeleHA OIIHKA MapKETHMHTOBOrO MOTEHIIAy Ta
KOHKYpeHTHUX MoxauBoctedr TOB «Sladoy, po3po0aeHO KOMITJIEKC 3aXOJiB IS
3MIITHEHHST HOro KOHKYPEHTHHMX TIO3UWIIIHA, 3allpOTIOHOBAHO PSAA  CYYacHHUX
MapKETUHTOBUX IHCTPYMEHTIB JIJIS 1X BIPOBAKEHHS Ha T1IPUEMCTBI.

BucHOBKH MICTSITh OCHOBHI IMPOIO3HIIT Ta PEKOMEH/AIlI1, 10 CIPUITAMYTh
HiBUIICHHIO KOHKYPEHTO3aTHOCTI Ta 3MmiHeHHIo no3uiii TOB «Slado» Ha puHKy

KOHJUTEPCHKUX BUPOOIB 13 3aCTOCYBaHHSIM MAapKETUHTOBUX 1HCTPYMEHTIB.



ABSTRACT

Topic: Marketing tools for increasing the competitiveness of an enterprise (on
the example of LLC «Slado»).

The qualification work is placed on 60 pages of printed text, contains 9
figures, 9 tables, a list of references from 39 sources on 3 pages.

Keywords: marketing activities, marketing tools, competitiveness, potential,
business, enterprise.

The object of the study is the qualification work is the limited liability
company «Sladoy.

The subject of the study are marketing tools and ways to increase the
competitiveness of an enterprise.

The qualification work consists of an introduction, 3 sections, conclusions
and appendices.

The introduction substantiates the relevance of the chosen topic, formulates
the goal and objectives of the study, indicates the object and specifies the subject of
the study.

The first section reveals the content of the theoretical aspects of using
marketing tools to increase the competitiveness of enterprises. The essence and
significance of the competitiveness of enterprises, as well as the general role of
marketing in the formation of competitive advantages, are determined.

The second section examines the confectionery industry and analyzes the
general production and economic condition of LLC «Slado». The application of
marketing tools in the activities of the research object is analyzed.

The third section assesses the marketing potential and competitive
opportunities of LLC «Slado», develops a set of measures to strengthen its
competitive positions, and proposes a number of modern marketing tools for their
implementation at the enterprise.

The conclusions contain the main proposals and recommendations that will
help increase the competitiveness and strengthen the positions of LLC «Sladoy in the

confectionery market using marketing tools.
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