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AHOTALIA

Tema: «BrnpoBamkeHHs aBToMaTH3AIll1 CydacHUX 3ac00iB 00JIIKY B AiSUIbHICTD
TOPrOBEIBHOTO MIANPUEMCTBAY

Kpajigikauiiina podora BuxianeHa Ha 68 CTOpiHKaX IPYKOBAHOTO TEKCTY (0e3
ypaxyBaHHs CIIUCKY BUKOPUCTAHUX JKepen), MICTUTh 1oHaA 20 pucyHkiB, 12 Tabmuip,
CIIUCOK BUKOPUCTAHUX JKepel 13 16 HailMeHyBaHb.

Kurouosi cioBa: aBromatusaiiist 00Ky, CRM-cucrema, enekTpoHHa KoMepilis,
iHTepHeT-MarasuH, SalesDrive, ynpasiiHHs O0i3HeC-TIpoIlecaMu, aHATITHKA.

006’exTOM n0CIIKEHHS KBaTi(piKaliitHOI poOOTH € mpouec aBToMaTh3auii
oOJIIKy Ta ynpaBJiHHA O13HEC-IPOLECaMU Y MIANPUEMCTBAX EIEKTPOHHOT KOMEPIIi.

IIpeaMeTom MOCIIIKEHHS € METOJI, IHCTPYMEHTH Ta MPOrpamMHi 3acoou
BrpoBapkeHHs: CRM-cuctemu SalesDrive y misutbHICTB iHTEpHET-Mara3uHy Ha 0asi
CMS ocStore.

Kgamidikariiitna po6ota ckiiaiaeThecs 31 BCTYIY, TPbOX PO3/I1IiB, BUCHOBKIB Ta
CTIIICKY BUKOPUCTAHMX JKEPEIL.

¥ BeTyni oOrpyHTOBAaHO aKTYallbHICTh TEMHU JTOCTIIKEHHS, BU3HAUYCHO METY 1
3aBJaHHS POOOTH, OKPECICHO 00 €KT 1 MPEAMET JTOCHIIKEHHS, PO3KPUTO HAYKOBY
HOBH3HY Ta MPAaKTUUHE 3HAYECHHS OTPUMaHUX PE3yJIbTaTIB.

Iepmmuii po3aii mokasye TEOpETUYHI 3acaau aBTOMaTH3allli 00JIKY B
TOPTOBEJILHUX MIAMPUEMCTBAX, TPOAHATI30BAHO CyYacH1 3acOO0M aBTOMAaTH3AaIlli 00Ky
Ta yMpaBIliHHS O13HEC-TIPOIECaMH, a TAKOXK JTOCIIKEHO CTaH 1 TEHICHIIIT PO3BUTKY
punky CRM-cuctem B YkpaiHi.

Jlpyruii po3aiJi MprCBSIYCHO METOIOJIOTIYHIM ITiX0aM JI0 BIPOBAIKECHHS
CRM-cucremu SalesDrive. Y HbOMY pO3KpUTO 0COOIMBOCTI IisSIIBHOCTI IHTEPHET-
MarasuHiB 1 Ipo0yieMHu iX 00JiKY, IpOoaHaIi30BaHO (HYHKIIIOHATBHI MOXKJIUBOCTI Ta
koHKypeHTHi nepeBarn CRM SalesDrive, a Takox onrcaHo MeToAuKy ii iHTerparii 3
CMS ocStore, niaTi>XHUMH cepBicaMu, CIyKOaMH JOCTaBKU Ta IHIIUMHU MPOTPaMHUMHU

CepeOBUIIIAMU.



Y Tperbomy po3aiii 311iICHEHO MpaKTUYHY peali3aiiio BupoBamkenHss CRM
SalesDrive B nisubHOCTI IHTEpHET-Mara3uHy, ONMCAHO HATAITYBAaHHS Oi3HEC-TIPOIIECIB,
00J11K 613Hec-orepaliif, popMyBaHHS 3BITHOCTI Ta aHATITUYHUX 1HCTPYMEHTIB JIJIsI
NPUMHATTS YIPABIIHCHKUX PIIICHbB, & TAKOXK MPOBEICHO OIIHKY €(EeKTUBHOCTI
BrpoBakeHHsT CRM-cuctemu Ta ii BIUIMBY Ha pe3yJIbTAaTUBHICTH 1
KOHKYPEHTOCTIPOMO3KHICTh MiANPUEMCTBA.

Y BHCHOBKAX y3arajibHEHO pe3yJIbTaTH JOCTIKEHHS, MATBEPIKEHO
CKOHOMIYHY JOLLIbHICT yripoBapkeHHss CRM-cuctemu SalesDrive Ta copmyiboBaHo
MPaKTUYHI PeKOMEHAALIIT 00 aBTOMaTu3allli 001Ky B MIAMPUEMCTBAX €JIEKTPOHHOI

KOMepIIii.

ANNOTATION

Topic: “Implementation of Automation of Modern Accounting Tools in the
Activity of a Trading Enterprise”

The master’s qualification thesis consists of 68 pages of printed text (excluding
references), includes more than 20 figures, 12 tables, and a list of 16 references.

Keywords: accounting automation, CRM system, e-commerce, online store,
SalesDrive, business process management, analytics.

The object of the research is the process of accounting automation and business
process management in e-commerce enterprises.

The subject of the research is the methods, tools, and software solutions for
implementing the SalesDrive CRM system in the operation of an online store based on
the ocStore CMS.

The master’s thesis consists of an introduction, three chapters, conclusions, and a
list of references.

The introduction substantiates the relevance of the research topic, defines the aim
and objectives of the study, specifies the object and subject, and outlines the scientific

novelty and practical significance of the results obtained.



The first chapter examines the theoretical foundations of accounting automation in
trading enterprises, analyzes modern tools for automating accounting and business
process management, and explores the current state and development trends of the CRM
systems market in Ukraine.

The second chapter focuses on methodological approaches to implementing the
SalesDrive CRM system. It identifies the specific features of online store operations and
accounting challenges, analyzes the functional capabilities and competitive advantages
of SalesDrive, and describes the methodology for its integration with the ocStore CMS,
payment systems, delivery services, and other software environments.

The third chapter presents the practical implementation of SalesDrive CRM in an
online store, including business process configuration, accounting of business
operations, development of reporting and analytical tools for managerial decision-
making, and evaluation of the effectiveness of CRM implementation and its impact on
enterprise performance and competitiveness.

The conclusions summarize the research findings, confirm the economic
feasibility of implementing the SalesDrive CRM system, and provide practical

recommendations for accounting automation in e-commerce enterprises.
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