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Це все призводить до бажання (D=desire) придбати рекламований товар, 

напр., “Best for the Baby – Best for You” (Johnson’s Baby), “It Gives You Wings!” 

(Red Bull), “Because You’re Worth It” (L’Oreal). 

І в кінцевому результаті рекламний текст має підштовхнути до дії 

(A=action), тобто до придбання рекламованого товару чи рекламованої послуги: 

“Drive your dream” (Toyota), “Think. Feel. Drive” (Subaru), “Just Do It!” (Nike). 

Отже, рекламний текст повинен успішно вирішувати усі завдання, подані у 

формулі E. Льюїса. Для цього, маркетологи використовують різноманітні мовні 

засоби для надання тексту оригінальності та забезпечення впливу на 

потенційного покупця. 
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Sv.Bihunova (Rivne, Ukraine) 
Stanislaw Alwasiak (Krakow, Poland) 

THE DIFFERENCES BETWEEN SYMBOLS AND TROPES 

It should be noted that a lot of scientists worked and are still working on the 

problem of the symbol and symbolic meaning as this topic is rather profound and 

complicated. Let us give some examples. While A. Tkachenko names the symbol 

multi-meaningful allegory and thinks that a symbol as an artistic image is always 

meaningful (Ткаченко, 1997), the Hindu philosopher Ananda K. Coomaraswamy, 

describes symbolism as the art of thinking in images and is convinced that this art 
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now is lost by civilized Man (Coomaraswamy, 2011). At the same time the authors of 

“Literature Reference Book” consider that the symbol is a substantive of a verbal 

sign, which indirectly expresses the essence of a certain phenomenon and has a 

philosophical meaning (Літературознавчий словник-довідник, 2007: 621-622).  

Integrating the classical idea of the notion of the symbol and the ideas of 

different researchers, several significant characteristics can be distinguished. The 

symbol is a sign, but, unlike the linguistic sign, where the relationship between the 

definition and the denoted is free and conventional, it implies a motivated 

relationship between those objects or phenomena that symbolize and those that are 

symbolized, which consists in their “similarity”, “likeness” in the “analogy” between 

them. Symbols arise as “indirect image by analogy”, i.e. by transferring reflection 

from the object, which is observed, to a completely “different concept” (Кант, 1996). 

 The energy of the symbol means that it sets, creates a resemblance between any 

of the objects it connects, and this connection depends on the strength of intuition and 

the rich human imagination that create the act of symbolization: any object has 

practically unlimited symbolic valence and therefore is able to become a symbol of 

any other subject; the symbol is able to combine “everything with everything”: in 

contrast to a linguistic sign, which is given some mandatory and internally 

hierarchical set of meanings, the symbol is given as a potential and persistent 

possibility of an infinite set of meanings; in such a way the symbol does not only fix 

“ready” analogies between the phenomena but creates them by the act of 

symbolization and by the act of linking them together.  

 Thus, from “a purely technical” viewpoint (from the point of view of internal 

structure), the symbol is close to tropes based on parallelism and broad semantic 

combinability, especially to a metaphor (Ullmann, 1966). But in spite of this there are 

differences between them, which are rather important. A metaphorical image, focused 

on figurative brightness that characterizes the object, is focused on this object and 

therefore becomes aesthetically self-contained and self-sufficient. As for the symbol, 

both objects, which are put in symbolic relationship, become fundamentally equal. 

(This is the first difference between a symbol and a metaphor). 
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 If the metaphor that has “autonomous contemplative value” also has “the 

sufficient depth to look at and think about” (Wimsatt, 1950), then it is obvious, at the 

same time that metaphorical depth is not bottomless: the number of signs that are 

taken away from the other subject may be large enough but not limitless. But symbols 

have a reluctant tendency to line up in connected series, where new similarities are 

born through the constant exchange of signs where these objects are constantly go 

beyond their own limits, because the end of one symbol necessarily means the 

beginning of another, where they transfer each other not only their qualities but also 

their energy (Veale, 2020). (This is the second difference between a symbol and a 

metaphor). 

 The third difference between the symbol and the metaphor is that they exist in 

different dimensions. The living environment of the metaphor is a circle of 

empirically given things that can exist separately, independently of each other and 

none of them have either benefits or responsibility. But because of this their 

unexpected metaphorical combinations will be clearer. This is a “horizontal” world; a 

“horizontal” dimension, and due to this a metaphor can neither be “strengthened” nor 

“extended” to the symbol. The symbol, along with the “horizontal” dimension of the 

objective reality, can have the “vertical” dimension. In the objective, “phenomenal” 

being some things can relate to each other quite occasionally – just because of their 

“symbolic” similarity. In the vertical dimension of the “phenomenal” existence, only 

due to which the symbolic perspective is opened on these subjects, their similarity is 

given by the unity of the world (Berger & Luckmann, 1991). 

 It should be mentioned that the symbol also differs from an allegory, where 

every individual thing (or image) plays a supporting role – the role of a visual 

illustration for some “general idea”: an allegorical image can be very expressive by 

itself, but as soon as we begin guessing an opinion (“morality”), for which it was 

created, our attention is being absorbed by this opinion, and the image itself gradually 

fades: the rational beginning triumphs over the concrete sensual perception. 

Therefore, we can say that the allegorical image is utilitarian and transitive (its goal is 

to move our attention from itself to “the idea” that it refers), while the symbolic 
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image in all its concreteness is soaked directly by its own semantic completeness 

(Шеллинг, 1966). 

 Besides, the allegorical meaning is always an abstract concept that can be 

inserted in to an image or can be extracted from it as from the outer cover can be 

attached to another image. On the contrary, the symbolic meaning dissolved in the 

object and is conceptually inexhaustible; it is “vague general”, bottomless, semantic 

depth, which is inapproachable to the rational understanding. The allegorical concept 

requires the understanding of the mind, while the symbolic meaning needs the 

imagination and the intuition (Шеллинг, 1966). 
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